ATLAS CULTURAL TOURISM PROJECT

SURVEY GUIDELINES 

These guidelines are intended to ensure consistency of data collection across the different survey locations, and to guide participants on how to set up and carry out the surveys. Given the wide variation of survey locations and attraction types being researched, it is not possible to give precise instructions on how to conduct the research. This document is therefore designed as a general guide, and you will need to adapt the proceedures to your local situation as required. It is important, however, to ensure that the basic questionnaire itself is chang​ed as little as possible, as this will reduce the comparability of the results and cause problems with coding and data entry.

The Questionnaire
The basic questionnaire which has been prepared by ATLAS is the key element of the survey. The same questionnaire modules will be available to all the survey participants in all countries. It is impor​tant, therefore, that even where the questionnaire has been translated, that the wording and the order of the questions and answer categories are left unchanged. 

It is possible to add your own local questions or modules to the questionnaire. Wherever possible these should be added between the existing modules to make coding easier. You should try and ensure that the format of the questions is reasonably consistent with the main questionnaire. 

Definitions

A number of questions regarding definitions used in the questionnaire have been posed during the consultation process. We have tried to provide answers to the main ones here, but if you have additional questions, please don’t hesitate to contact us.

1) Visitors included in the survey

As in previous ATLAS surveys, the questionnaires are designed to cover ALL visitors to a site or event, including local residents, domestic and international tourists. You may choose to concentrate on tourists if you wish, but this should be clearly stated in the survey information form. Surveying all visitors allows us to analyse the relationship between different visitor groups and to contrast motivations, behaviour and background of local residents and tourists.

2) Area of the survey

The questions which refer to the area in which the survey is being conducted, are supposed to refer to the local area, site or region. For example, for a cultural attraction or event within a city, the local area would usually mean the city itself, whereas for a rural attraction the question would usually refer to the municipality or province in which it is located. The extent of the ‘area’ is therefore reasonable flexible in order to accommodate the wide differences in survey locations. If you wish, the area can be specified more clearly for respondents by substituting the name of the area in the appropriate questions. Alternatively, this can be part of the initial briefing from the interviewer to respondents.

3) Activities in the area (visits to museums, etc.)
For tourists, this question refers to the whole of their stay. As visitors will be interviewed at different points in their stay, they will not have completed all their planned attraction visits. For this reason, respondents are asked to specify attractions they plan to visit before they leave, as well as those already visited. This has not caused any significant problems in past surveys.

For local residents, their ‘stay’ in the area will be limited to a few hours or one day. Basically they should be instructed to complete the activities they have done (or are planning) during the day.

Translating the questionnaire
When translating the questionnaire, please ensure that the translation is as close as possible to the original. Please translate all questions in the form in which they appear in the English version of the questionnaire. Changes in the wording or order of the questions can cause problems with comparability and coding. If you are unsure about the translation of certain terms, please contact ATLAS for advice.

Introductory text

We have drafted a brief introductory text which can be translated and inserted into the questionnaire. This may be adapted to local needs (e.g. to include local sponsors, etc.).

ATLAS Cultural Tourism Survey

This survey is part of a worldwide research programme conducted by the Association for Tourism and Leisure Education (ATLAS). The aim of the study is to find out more about visitors to cultural events and attractions, their motivations, activities and impressions. We very much appreciate your participation in this research, and all responses will be treated confidentially.
Question on cultural cities

Lists of cities for each world region (Europe, Australasia and North America) have drawn up and are available from ATLAS. Other cities can be added by project members. Please do not alter the existing lists to much, as this will affect the comparability of the results.

Occupation

Primary occupations (agriculture, fishing, forestry, etc.) should be included under ‘manual or crafts worker’, as this corresponds broadly with the Eurostat definitions.

Incomes 

The question on incomes is based on Euro categories. We will provide conversions into all major currencies involved in the research in order to keep the income categories roughly comparable. These can then be used in different versions of the questionnaire, or given to interviewers to provide respondents with an easy guide to conversions. If you wish to convert the scales into any other currencies, please do so at the current rate of exchange and round off the categories to give sensible figures. If you need to convert to monthly income figures, please create roughly equivalent categories. 
Conducting the Surveys
The questionnaire is designed to be used either by an interviewer or through self-completion. Interviewer-completed questionnaires will give a higher degree of accuracy and may generate a higher response rate.

The total visitor population consists of all visitors to the attraction or event being surveyed who are 16 years or older. In principle, only visitors over 16 years of age should be interviewed. A category for ages under 16 has been included on the questionnaire, because sometimes it is not possible to exclude respondents under 16.

Visitors are more likely to be willing to be interviewed if they know why the survey is being conduc​ted, and if they are sure that their responses will remain anonymous. The interviewer should therefore say that the survey is being conducted on behalf of, or with the cooperation of the attraction or event concerned. 

It is important to obtain a sample which is as representative of the total visitor population as possible. The way in which this can be achieved will obviously vary from one site to another. Where interviewers are being used, visitors should be interviewed on exit from the attraction or event. Visitors should be selected on a random basis - for example by approaching every tenth visitor to leave the attraction. If a group of visitors is approached, the selection of the respondent from within the group should also be randomised. For example, this can be done using the ‘next birthday’ principle. Members of the group are asked ‘who is the next person to have a birthday?’. The person with the birthday date nearest the interview date is then inter​viewed. This should provide a random sample of respondents within groups, and avoids bias, such as the tendency for men or older people within groups to take over the task of answering the questions.

Interviews should be held wherever possible over different days and time periods to ensure that all visitor groups are sampled. A mixture of weekends and weekdays should therefore be included in the sample, providing there are sufficient midweek visitors to provide reasonable returns.

While it is important to try and interview all visitors approached, there will inevitably be visitors who refuse to be interviewed. Some common objections can be overcome. For exam​ple many people will say that they do not have time to be interviewed. The interviewer should point out that the questionnaire only takes a few minutes to complete (which will certainly be the case for the basic questionnaire). Where foreign visitors refuse on the basis of not being able to speak the language, they can be offered a copy of the questionnaire in their own language to fill in themselves. If visitors do refuse, a record should be kept, so that the total refusal rate can be calculated for the survey.

In completing the questionnaire, please try and record all answers as fully as possible. Take care that the correct number of responses are given where these are specified. In most questions, however, visitors are allowed to make multiple answers. 
Self Completion Questionnaires
ATLAS can make the surveys available via Qualtrics for completion on a mobile phone or tablet. Please contact us for details.

In cases where paper questionnaires are completed by the visitors themselves, it is important to do this in an appropriate setting. 
The visitors should have the time and space to be able to fill the questionnaires in comfortably. Where possible, a table should be provided to allow people to fill the questionnaires in. If this is not possible, clipboards can be a useful substitute. Ensure that sufficient supplies of pens are available, allowing for the fact that a number of visitors may be filling in the questionnaires at the same time, and that some visitors may ‘forget’ to give their pens back.

A good response rate can often be obtained by distributing questionnaires in the cafeteria of the attraction, because visitors usually have time and space to fill in questionnaires here. It should be appreciated, however, that a sample obtained purely from visitors to the catering facilities is likely to be biased, since not all visitors make use of these facilities. This techni​que should, where possible, be combined with other forms of sampling.

The questionnaire should be completed as fully as possible. The interviewer or survey super​visor should ensure that the site number/name and questionnaire number are filled in on each questi​onnaire. This is very important – otherwise data loss can occur!

Background Information
In order to understand the context in which the data has been collected, it is important to provide some background information on the site(s) being surveyed. The following details should be provided for each site:

Attraction/event name

Type of attraction/event (e.g. museum, gallery, festival)

Location (city, region)

Date and times of interviews 

Details of sampling methods (e.g. exit surveys)

Numbers of interviews and self completion questionnaires

Number of refusals (important to establish the representativeness of the data)

Name and contact details of survey supervisor

For your convenience, a form has been designed to summarise this information, and is available to download from the project website.

Coding and Analysis
In order to avoid coding problems, the only open question is about the country of residence. All other questions can be simply coded from the questionnaire. A code book is available on the project website. You can then enter the data in SPSS or Excel yourself. We can provide coding sheets and data entry files in both SPSS and Excel, and these will also be available for downloading from the project website. In Spss the data codes are listed in the drop down menu in the data entry viewer, so there will generally be no need to use the coding sheet.
Once all the data has been processed, all participants will receive a copy of the complete data set. This will enable you to make direct comparisons of your data and the other results. You will be free to publish the findings of your own research on a national or regional basis, subject to acknowledgement of the data source and the ATLAS project. The raw data are for your personal research use only, and are not to be made available to third parties outside the ATLAS Project (except local survey sponsors or survey venues) without express permission from the project manager. When you receive the full data set, you will be asked to sign an agreement specifying the conditions of use of the data. You should take into account that other surveys may be being carried out in your country as well. A decision on precisely how the results will be published will be made once the survey results are available.

ATLAS Contacts

Greg Richards: g.w.richards@uvt.nl
ATLAS EUROPEAN CULTURAL TOURISM SURVEY 
SURVEY SITE INFORMATION FORM

Survey Supervisor

Name_______________________________________________________________

Institution____________________________________________________________

Tel ______________________Email______________________________

Survey Site

Attraction/event name__________________________________________________

Type of attraction/event (e.g. museum, gallery, festival)________________________

Location (city, region)__________________________________________________

Date and times of interviews 

Date



No of questionnaires completed
Questionnaire numbers

 

_______________________________________________________________________

_______________________________________________________________________

_______________________________________________________________________

_______________________________________________________________________

_______________________________________________________________________

_______________________________________________________________________

_______________________________________________________________________

Details of sampling methods (e.g. exit surveys)__________________________________

_______________________________________________________________________

_______________________________________________________________________

Numbers of interviews and self completion questionnaires

Interviews

_________________

Self-completion
_________________

Total


_________________

Number of refusals

_________________

